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EVENT SERVICES INTRODUCTION

We focus exclusively on special guest accommodations, event
production, and touring. In addition to having an affinity for
those services, we also have extensive experiences that were
acquired and tested in the field. The know-how is beyond
philosophical; it’s earned. In every aspect of our three-service
otfering, we plan, navigate, sweat, and acquire dirty hands to
evolve your imagination into a skillfully executed reality. This
deck includes images of our work. Certain production and
touring services are in partnership with Performance
Marketing Group.
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SPECIAL GUEST ACCOMMODATIONS

When key personnel, clients, and special guests arrive to be seated, your
outdoor event shouldn’t feel like outdoors.

SOCIETY

The Upscale Mobile Venue
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EVENT PRODUCTION

Whether the environment consists of trussing, tents, or custom trailers,
productions are like puzzles. There are hundreds of seemingly disparate pieces.
Achieving promises of the blueprint require elements to be carefully assessed,
categorized, and chronologically assembled into a collective whole.
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TOURING

Market dynamics and nuances should not override consistency. Personnel,
equipment, and vehicles are the only resources that should move over the
course of a tour. Whether ten markets or thirty, the concept, experience,
and presentation must be ironclad, static, and franchised.
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LET’S GET STARTED

Christopher Bryant
cbryant@HillmanB2.com
(404) 447-7054
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