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EVENT SERVICES OVERVIEW

We focus exclusively on VIP/Special Guest accommodations,
event production, and touring. In addition to having an
affinity for those services, we also have extensive field-tested
experience. Our local and multi-market VIP/Special Guest
services are independent. Certain production and touring
services are in partnership with Performance Marketing
Group, which is a decade-old relationship.
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SPECIAL GUEST ACCOMMODATIONS

When key personnel, clients, and special guests arrive to be seated, your
outdoor event shouldn’t feel like outdoors.

SOCIETY

The Upscale Mobile Venue



OUR GREENROOM MAY CAUSE AN ARTIST TO MISS THEIR NEXT SET



CULINAERO

by PROOF OF THE PUDDING

N N
NN NN
AR N
\\\_\\\\\\t}\\\N
\\\\\\‘ RN
NN
NN 3
SN
AR
RN
SRR
\\\\\\\‘
SN
RN

R N
N
N

NN
NN \\‘\
RN
SRR
Ry

AN




TN AN R S
.i@.&%@yum ;










e =4

QLY TE'T

I T g ae
¢ :-w".-’u!f:*'_" -

1955 R
r'.:»(‘ v, "lu;

": ‘ 20 x'
i 5k
b1 o

0 ":4‘\ g
A0
Aagiih

ALY
X g Y
vy

’:‘f’\'\‘ Mo cetiativt
R

4

(4







A OIS — gl ‘l N ST B

e, A

= Is

ittt










“he (p!




EVENT PRODUCTION

Whether the environment consists of trussing, tents, or custom trailers,
productions are like puzzles. We effectively assemble the disparate pieces
into a collective whole.
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LONG BEACH

DAYTONA SEBRING
INTERNATIONAL SPEEDWAY INTERNATIONAL RACEWAY STREET CIRCUT




TOURING

Market dynamics and nuances should not override consistency. Personnel,
equipment, and vehicles are the only resources that should move over the

course of a tour. The concept, experience, and presentation must be
ironclad, static, and franchised.
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LET’S GET STARTED

Christopher Bryant
cbryant@HillmanB2.com
(404) 447-7054
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